Case Study: Community Awareness and Outreach

Challenge EERE%YXI&HTE

The community concerns that surfaced after Scott & R | e P
White’s acquisition of King’s Daughter Hospital took MMME
The Latest News:

everyone by surprise. How could Scott & White

improve awareness to prevent an isolated  NEW Access the Health Plus & Young Texan
. . . - . Renewal Center to review vour plan options

misunderstanding from becoming a full-blown crisis? 2010

e H1N1 Flu Information Page.

e Extended hour clinics and emergency
care...getting help when you need it

Solution

Twitter Monitoring: The concerns over the hospital
acquisition were uncovered by searching for posts of
Scott & White’s name over Twitter. Online tools were

then employed to proactively monitor Twitter S i e (Wi Thepows coraion
conversations about Scott & White, their industry and

local competitors.

o SWHP VitalCare program expanding for
Commercial Group Members
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Outreach: Corporate Twitter accounts and a blog were
created as part of an engagement strategy which
leverages all of Scott & White’s touch points with
members and community.

Results: tw 0 Eter "scott & white"

eScott & White is able to Realtime results for "scott & white™ 0.13 seconds
address issues and

opportunities in real-time. 14 nylincoln® I'm at Seott & White Clinic - hitp //bkite com/08xiJ
about 4 hours ago from Brightkite - Reply - View Tweet

eA PR crisis was averted.
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